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size standards published at 13 CFR part 
121, Small Business Size Regulations. 

SRTG—the acronym for State Re-
gional Trade Group. An SRTG is a non-
profit association of state-funded agri-
cultural promotion agencies. 

Supergrade—a salary level above the 
reimbursable salary range generally al-
lowable under MAP, which CCC may 
approve on a case by case basis. This 
salary level is available only for cer-
tain non-U.S. employees who direct 
MAP Participants’ overseas offices. 

Temporary contractor—a contractor, 
typically a consultant or other highly 
paid professional, that is hired on a 
short term basis to assist in the per-
formance of an activity. 

Trade team—a group of individuals 
engaged in an approved activity in-
tended to promote the interests of an 
entire agricultural sector rather than 
to result in specific sales by any of its 
members. 

UES Web site—a Web site maintained 
by FAS through which applicants may 
apply online to MAP and any other 
USDA market development program. 
The Web site is currently accessible at 
www.fas.usda.gov/mos/ues/unified.asp. 

Unified Export Strategy (UES)—is a 
standardized online Internet applica-
tion developed by USDA and available 
for use by entities to apply to any 
USDA market development program, 
including the MAP. 

U.S. agricultural commodity—any agri-
cultural commodity, including any 
food, feed, fiber, forestry product, live-
stock, or insect of U.S. origin or fish 
harvested from a U.S. aquaculture 
farm or harvested by a vessel as de-
fined in Title 46 of the United States 
Code, in waters that are not waters (in-
cluding the territorial sea) of a foreign 
country, and any product thereof, ex-
cluding tobacco. An agricultural com-
modity shall be considered to be U.S. 
origin if it is comprised of at least 50 
percent by weight, exclusive of added 
water, of agricultural commodities 
grown or raised in the United States. 

USDA—the United States Depart-
ment of Agriculture. 

U.S. for-profit entity—a firm, associa-
tion, or other entity organized or in-
corporated, located and doing business 
for profit in the United States, and en-

gaged in the export or sale of a U.S. ag-
ricultural commodity. 

§ 1485.12 Participation eligibility. 
To participate in the MAP, an entity 

shall be: 
(a) A nonprofit U.S agricultural trade 

organization; 
(b) A nonprofit SRTG; 
(c) A U.S. agricultural cooperative; 

or 
(d) A State agency. 

§ 1485.13 Application process. 
(a) General application requirements. 

CCC will periodically publish a Notice 
in the FEDERAL REGISTER that it is ac-
cepting applications for participation 
in MAP. Applications shall be sub-
mitted in accordance with the terms 
and requirements specified in the No-
tice and in these regulations. Appli-
cants are encouraged to submit a UES 
through the UES Internet Web site, but 
are not required to do so. Applicants 
may apply to conduct a generic pro-
motion program and/or a brand pro-
motion program that provides MAP 
funds to brand participants for branded 
promotion. An applicant who is a U.S. 
agricultural cooperative may also 
apply for funds to conduct its own 
brand promotion program. 

(1) Applicant and program informa-
tion. 

(i) All applications shall contain: 
(A) The name, address, and Internet 

location of the home page of the appli-
cant organization; 

(B) The name of the applicant’s Chief 
Executive Officer; 

(C) The name, telephone number, fax 
number, and email address of the appli-
cant’s primary contact person; 

(D) The name(s) of the person(s) re-
sponsible for managing the proposed 
program; 

(E) A description of the applicant or-
ganization, including the type of orga-
nization of the applicant (e.g., non-
profit SRTG), its mission, and the stat-
utory authorities by which it is con-
stituted and under which it operates, if 
applicable; 

(F) Tax exempt identification num-
ber of the applicant, if applicable; 

(G) Beginning and ending dates for 
proposed program year (mm/dd/yy-mm/ 
dd/yy); 
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(H) Dollar amount of CCC resources 
requested for generic activities; 

(I) Dollar amount of CCC resources 
requested for brand activities; 

(J) Total dollar amount of CCC re-
sources requested; 

(K) Percentage of CCC resources re-
quested for general administrative ex-
penses; 

(L) A Dun and Bradstreet DUNS 
number for the applicant; 

(M) A description of the applicant or-
ganization’s membership and member-
ship criteria; 

(N) A list of organizations affiliated 
with the applicant, including parent 
organizations, subsidiaries, and part-
nerships; 

(O) A description of the applicant’s 
management and administrative capa-
bility; 

(P) A description of the applicant’s 
prior export promotion experience; 

(Q) Value, in U.S. dollars, of proposed 
contributions from the applicant or the 
applicant’s proposed contribution stat-
ed as a percentage of the total dollar 
amount of CCC resources requested; 
and 

(R) Value, in U.S. dollars, of proposed 
contributions from other sources. 

(ii) [Reserved] 
(2) Program justification. 
(i) All applications shall contain: 
(A) A description of the promoted 

U.S. agricultural commodity(s), its 
harmonized tariff classification, the 
applicable commodity aggregate code 
(available from the UES Web site) and 
the percentage of U.S. origin content 
by weight, exclusive of added water; 

(B) A description of the anticipated 
supply and demand situation for the 
promoted U.S. agricultural com-
modity(s); 

(C) The volume and value of exports 
of the promoted U.S. agricultural com-
modity(s) to the targeted markets for 
the most recent 3-year period; 

(D) If the proposal is for 2 or more 
years, an explanation why the proposal 
should be funded on a multi-year basis; 
and 

(E) A certification and, if requested 
by CCC, a written explanation sup-
porting the certification that any 
funds received will supplement, but not 
supplant, any private or third-party 
funds or other contributions to pro-

gram activities. An explanation, if one 
is requested, shall indicate why the ap-
plicant is unlikely to carry out the ac-
tivities without Federal financial as-
sistance. In determining whether Fed-
eral funds would supplement or sup-
plant private or third-party funds or 
contributions, CCC will consider the 
applicant’s prior overall marketing 
budget in the MAP program from year- 
to-year, variations in promotional 
strategies within a country, and new 
markets. 

(ii) [Reserved] 
(3) Proposed program’s strategic 

plan. 
(i) All applications shall include a 

strategic plan that contains: 
(A) A description of overall long term 

strategic goals to be advanced by the 
proposed activities for the ensuing 3–5 
years; 

(B) An explanation of the organiza-
tion’s strategic planning process and 
identification of priority target mar-
kets, including a summary of proposed 
budgets by country and commodity ag-
gregate code; 

(C) A description of the world market 
situation for the exported U.S. agricul-
tural commodity(s); 

(D) A description of competition 
from other exporters; 

(E) An evaluation plan describing the 
applicant’s goals and the applicant’s 
plans for monitoring and evaluating 
performance towards achieving these 
goals. This evaluation plan should set 
forth specific goals and benchmarks set 
at regular intervals to be used to iden-
tify results against identified con-
straints and opportunities and to meas-
ure progress made in the target mar-
ket. Evaluation of a proposed MAP pro-
gram’s effectiveness will depend on a 
clear statement by the applicant of 
goals, method of achievement, and ex-
pected results of programming at reg-
ular intervals. The overall goal of the 
MAP and of individual Participants’ 
programming is to achieve or maintain 
sales that would not have occurred in 
the absence of MAP funding. A MAP 
Participant may modify and resubmit 
this plan for re-approval at any time 
during the program year. 

(F) For each target country, 5 years 
or as many years as are available of: 

(1) Historical U.S. export data; 
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(2) U.S. market share; and 
(3) MAP funds received by the appli-

cant; 
(G) For each target country, 3 years 

of projected U.S. export data and U.S. 
market share; 

(H) Country strategy, including mar-
ket constraint(s) impeding U.S. exports 
(e.g., trade barriers) or opportunities 
present and the strategy proposed to 
overcome constraints or take advan-
tage of the opportunities, previous ac-
tivities in the country, and the pro-
jected impact of the proposed program 
on U.S. exports; 

(I) A justification for any proposed 
overseas office, including a staffing 
plan listing job titles, position descrip-
tions, salary ranges, any request for 
approval of supergrade salaries, and an 
itemized administrative budget; 

(J) A description of any demonstra-
tion projects, if applicable; 

(K) Data summarizing the applicant’s 
historical and projected exports, mar-
ket share, and MAP budgets of the pro-
moted U.S. agricultural commodity(s); 

(L) A written presentation of all pro-
posed activities including: 

(1) A short description of the relevant 
market constraint or opportunity; 

(2) A budget for each proposed activ-
ity, identifying the source of funds. 

(ii) Applications for brand promotion 
assistance shall also include in their 
strategic plans: 

(A) A description of how the brand 
promotion program will be publicized 
to U.S. industry; and 

(B) The criteria that will be used to 
allocate funds to U.S. for-profit enti-
ties and U.S. agricultural cooperatives. 

(b) CCC may request any additional 
information that it deems necessary to 
evaluate an application, including, but 
not limited to, performance measure-
ment information. 

(c) Special rules governing dem-
onstration projects funded with CCC 
resources. 

(1) CCC will consider proposals for 
demonstration projects, provided: 

(i) No more than one such demonstra-
tion project per constraint is under-
taken within a market; 

(ii) The constraint to be addressed in 
the target market is a lack of technical 
knowledge or expertise; 

(iii) The demonstration project is a 
practical and cost effective method of 
overcoming the constraint; and 

(iv) A third-party must participate in 
such project through a written agree-
ment with the MAP Participant. 

(d) Universal Identifier and Central 
Contractor Registration (CCR) 

(1) In accordance with 2 CFR Part 25, 
each entity that applies to the MAP 
program and does not qualify for an ex-
emption under 2 CFR 25.110 must: 

(i) Be registered in the CCR prior to 
submitting an application or plan; 

(ii) Maintain an active CCR registra-
tion with current information at all 
times during which it has an active 
Federal award or an application or plan 
under consideration by CCC; and 

(iii) Provide its DUNS number in 
each application or plan it submits to 
CCC. 

(2) [Reserved] 
(e) Reporting Subaward and Execu-

tive Compensation Information. In ac-
cordance with 2 CFR Part 170, each en-
tity that applies to the MAP program 
and does not qualify for an exception 
under 2 CFR 170.110(b) must ensure it 
has the necessary processes and sys-
tems in place to comply with the appli-
cable reporting requirements of 2 CFR 
Part 170 should it receive MAP funding. 

§ 1485.14 Application review and for-
mation of agreements. 

(a) General. CCC will, subject to the 
availability of funds, approve those ap-
plications that it considers to present 
the best opportunity for developing, 
maintaining, or expanding export mar-
kets for U.S. agricultural commodities. 
The selection process, by its nature, in-
volves the exercise of judgment. CCC’s 
choice of Participants and proposed 
promotion projects requires that it 
consider and weigh a number of fac-
tors, some of which cannot be mathe-
matically measured—e.g., market op-
portunity, market strategy, and man-
agement capability. CCC may require 
that an applicant participate in the 
MAP through another MAP Partici-
pant or applicant. 

(b) Application review criteria. In as-
sessing the likelihood of success of the 
applications it receives and deciding 
which it will approve, CCC will follow 
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